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III-2. Database layer
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V-1 AR5 27] vjE A g

Advisor
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Private Sale .
30% Private Sale 30%
Ecosystem o Pre-sale 5%
Activation
20%

Crowdsale 15%
o Cosmochain Team 10%
@®  Reservel0%

Ecosystem Activation 20%

Advisor 10%

Crowdsale
15%
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Hard Cap : 50,000 ETH

Rate:1ETH =10,000 COSM
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Apr 2018: Meet-up Sessions (Time & location: TBA)
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May 2018: Crowdsale
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Q4 2018: Soft Launch

Q1 2019: Closed Beta Release

Q2 2019: Global Launch

N

;-

YA HF 1.0 34 B

H|EF HH 371 (5= AE only)
DEL Y Zof

oY
=
A
=

A

Y

oM oM

48

Private / Pre-sale

53

Private / Crowdsale

2ot HHE S
7] gst B2 ; EUAlS] 2AHY
BUE 0|4 MA

»CI

ST AT A K RE| E/ME A HHA
719 ¢A Z2HE

>

CLOSED H|Et HAE

He EAF 7 = AF & 22 pool
I YE o 24}

22%Y LAUNCH

- &K X|of S

1% Ef2: ASEAN 27t

24} ERA: 0] 27}

34 ERA: 98, I0H{0F 27}

B 9% A 2284 G DARA A4 YA 25T T4 L o AHAA et 2 ZERL Aot
9E A7 A7) o) 17kA] o] AFlol ], BeFe] ket ol
Art 788 Ao s ok

023



1. Business model 2] A%

WA, AR ZREN BEG user & BHET 150 Ho]E S ST Zo|c). o= ZHE o] “Hlol € AZ3H]"
7] SIS OIS A0, o] AL E Hofolol oIS AGT 4 AL 10 2 shi] 1 /18
Holch, 271 #E dlolel S5 kol oI5 F71] database 2 4512 i g

#0.2 WU 4. A ste] inorganic # Hlo]EHlo] 0] o 4.2 §I5 ¥ oA FAG Zlolc). ole} FAle], 2287

—_L
- =
SAFY M 27150 &4 LﬂE"Ji ABI2E1CO °]% 6 7 E Woll B7lsted 714 ¢l EFF HAate A7, S24d

E39], @A 7] tEY A o7t 4R H F= 425 commerce ¢ &

FolA o] EA7t A 117 pool E 117 data ©fl IRt migration 2F¢]-& 71345} 2

=g odgolth. 53], Fo|A&0] B @A AA A2t EAFS 7|HOR o

Ao, s data O] EEAA o] 4] A] o] F 2] A ZARAQ] EHEF 0RO FHo| 7HeT AR 7|ttt o] 5
AN o

ZHA A
W7l Ul ZARA A ZEHAEF ] soft launch &} I F=/ = U LA SN A 91 A 0= AH]

o

>

ll o
1o

ol

o

w K
>

@

AASIo] 251 A e 4 oA e @}aom o] AJH| 2ol 714 B4 DB B, 719} maAE,
AEEHE oA, 11 B 75 5 ZARA Ho] ST RE FEjo] M2 A BEe By DARA Q) SRl
AET A AEl AE A4 SR SASOIA B 8 2 unmet needs o], @A SVAE 71 A Aol A EAE 4 QAT
2249 /16E Boto] NET & ek AL WS WL vt glrk 183, ol 5] 4342l private sales Foli o] LA E7}
w9 4@ btk BhEeS it

719 @7 ERAES} mAmA AR e A ATt 1 ATt JFHY, YET T Aste] AAA ] WA | B
71959] iz} ol201 2 Holtk. o= FF API Layer o M0 o]0} 4 gtk SARA|9l We] AFsHe APIE B8 5to]
BLe 7] Q5 0] 955} o Bl Aol H(DApp) 2412 B3 A8 st AulAS A BT Aoz o s, o] el A A
S2RAR ol AFsHA 23 o FL ALY 71819 4X] HEo] olFei A 4 grk.

FAnAAe A SAE A FRU A ZH0 A 71 B0 ek AAAE B2 AL G o= Agsn
7197 MOU & A Asto] 17 45 o] 3-8 gt |2 Agom,
e Folth. S Ao, AANA 714 SAE X 7e] @} 5 Aol

- RHR=2 GDP HiH] SPE AT 27 2 FA = 2 A5t Al

0,

me ¥

HJf ol ol »E O

ot
—

>,
o
fru
(o]
>,
o
I

2o e o

o

_%

©2 FAF oot B ﬂ{% 018 8 W £ % Al s eolElst £ 2 2 pool &
17} 50, 2019 W AR ol BE ) 719 A7 meAEe] A9 BEE sk ook,

dob 2 ox

wih} = A S v e 2 2019 W sHY R E O g A4 e Algstal glon, A, otHIeh § obAlotE
TR ETet S 1, 4, FFE A2 S ool 238 o @2 2] SPgE A 2 AlA 3 915 715 42
et 2] Ao 2 “EAE F57o2tE B7FE B oAl A2 e 4FE WA
4 3], oFAIQE SFFE A2 7P Al A A mHE IH Y B Skof f}le] A2 597
T 22%°] JHES 7150k 5 AU vl Aoz ISk it vl= A2 AANAM 7 2 eEE Ao R AAA
= £ H|Fol 20%0] o]t Hul AgE AH R A 2 SHA AlA 4 919 Bebdg gt
11,2020 | o] Fofl= FH I i FF= 2D Aol

Zi
i=)
ro
-+
(@)Y
12
oa
rE
o,
lo
N

024



VII. 22242 Team

VII-1. 2 ¥ 27

Howon Song, CEO

Huiseoul Inc., CEO (current)

MBA, Stanford
M.D., Yonsei U

Jingoo Kim, CTO

ex-KB Securities, IT Quant

B.S., KAIST Comp. Sci.

Howard Ro,
Engineering Advisor
Google Mountain View,
Software Engineer (current)

ex-LinkedIn

M.S., Stanford U Comp. Sci.
B.S., Stanford U Mathematics

Joowon Hur, CSO
ex-BCG, Project Leader

B.S., KAIST Mgmt. Eng

Joonsuk Park
Head of Marketing
ex-Huiseoul Inc., COO

B.S., UC Berkeley Business

Mingyu Kim,
Engineering Advisor
Google Mountain View,
Software Engineer (current)

ex-Palantir

M.S., Stanford U Comp. Sci.
B.S., Stanford U Comp. Sci.
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Seungho Shin, COO
ex-Hahn & Co. PE
ex-BCG, Consultant

MBA, Kellogg
B.A., SNU Economics

Changmin Oh
Head of Investment
ex-BCG, Senior Associate

B.S., Cornell U ORIE

Jae Jang,
Engineering Advisor
Facebook Menlo Park,
Software Engineer (current)

ex-Microsoft

M.S., Stanford U MS&E
B.A., Stanford U Economics
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